Client profile:
i. Organization overview and key information.
The Cache Refugee and Immigrant Connection is a 501(c) 3 registered non-profit with the mission to promote integration, economic self-sufficiency, and positive connections among refugees, immigrants, and the wider community through two-way education, improved access to existing services, and development of new services. Each week they help refugees and immigrants cross cultural and language barriers during our walk-in hours, study groups focused on preparing for the Utah driver's license written test and the United States nationalization test.'
ii. Website address, contact information

· Website: www.cacherefugees.org 
· Contact infomartion: via website directly, contact form and phone number 435-915-6689

iii. Analysis of current website (Strength and weekends)
a. Strength:
· Very good image quality.
· Organized and user-friendly website.
· Easy to navigate from section to another
· Clear view for services, mission and vision.
· Contains physical address and contact information,
· Well-detailed explanation of the website services.
· External links to the social media page.
· The website is well maintained and up-to date
· Presence of FAQ section


b. Weakness:
· It is not possible for the users to interact on the website in forms of live chats, or to comment on website content.
· Website blog is not exist.


Baseline information:
During the last 30 days the website had Impression Desktop 583, Complete Desktop 25,
Click Through to the landing page/rate: CTR % Desktop 2.25%, Cost Per Click (CPC) = $1.79, total cost is $7.67 with impression 153 and only 4 clicks/

Top three keywords were:
1. +refugees
2. Us immigration
3. Help refugees

The website did not use any Ads extension and the current performance of ads is pretty week, seems that the organization does not depend on google ads to generate visitors. Main visits were from females aged from 18-24
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Proposed ad strategy:
a. Target market.
· To target mainly the USA location since the organization is exist in the USA.
b. The client has requested goals:
· Increase the visitors up to 20 visitor/week 
c. Proposed sample ad(s) for Week 1. 
· Used images and post advertisement mainly on social media and YouTube. 
d. Proposed keywords
· Refugess in USA
· NGO
· Non-governtal organization. 
e. Ad extensions: 
f. Budget per day per ad(s)
· $0.3
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